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Lighting Quality Standard oms

We believe that a high quality
lighting solution is about more
than meeting standards. For this
reason, we developed the
Lighting Quality Standard (LQS),
which focuses on the provision
of optimal illumination that
ensures the comfort and
wellbeing of users.
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LQS for Retall oms

A correctly designed lighting
solution iIs able to set a desired

mood, Create a pOSItIVG

- PHYSIOLOGICAL FACTOR PRESENCE DETECTOR
atm_osp_here, aid customer COLOUR RENDERING INDEX CONSTANT ILLUMINANCE SENSOR
navigation, promote goods and GLARE PREVENTION DAYLIGHT SENSOR

ILLUMINATION LEVEL LIGHTING SCENES
LIGHTING UNIFORMITY

HARMONIOUS DISTRIBUTION OF

BRIGHTNESS

motivate purchasing behaviour.

Therefore, for CAR SALES
applications, we place a strong
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Ergonomics oms

COLOUR RENDERING
INDEX

The light sources need to have
high color rendering index, not
less than 80.




Ergonomics

GLARE PREVENTION

Work-friendly R D O1B is a basic
requirement for payment
counter lighting. It is vital to
minimise  the incidence of
harmful indirect glare.




Ergonomics

ILLUMINATION LEVEL

Smart lighting design is key in
determining the right level of
illumination for each part of a
space.




Ergonomics oms
CREATING ZONES WITH RACKS PAYMENT

LIGHT REST AREA TOP AREA‘ EI\?I(OP[C))ELESD

| SHOPWINDOW ENTRANCE PRESENTATION
Light can be used to create

various zones within the same
space. Brightness is a key tool in
determining the route
customers take through a space.



Emotion

Emotion is crucial to our
understanding of retail and the
creation of the right
atmosphere. The decision to
buy is 80 % emotional and only
20 % objective.




Emotion oms
BRIGHTNESS
) UNDER EQUAL
== BRIGHTNESS69 %
We can take advantage of our OF PEOPIEAUTO MATICALLY
natural inclination to go _— GO TO THERIGHT.

towards brightness to guide
perception and movement.
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BY INCREASING

BRIGHTNESSON THE LEH,

74 % OF PEOPIEGO LEFI DESPITETHE
NATURALINCLINATION TO GO RIGHT.




Emotion oms

CONTRAST

AREALTING

The play of light and shadow is
essential to our perception of
Depth, shape and texture.
Extreme  contrasts causes
objects to be lost in the light
and must be avoided.




Emotion

DYNAMIC LIGHTING

Each colour finish looks best
under a different spectrum of
light.




Emotion

COLOUR AMBIENT ENERGY
LIGHTING

Colour has a profoundly
transformative effect on the
mood and behavior of
customers.

PLEASANT
AMBIENCE




